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Abstract— Nowadays everything is shifting to the online domain from meetings, events to shopping. In this era where a countless 

number of individuals shop online, digital marketing is essential. Digital marketing can be defined as the promotion of the business 

using a website and associated marketing tools. Affiliate marketing is a type of performance-based digital marketing in which a 

business rewards one or more affiliates for each visitor brought by the affiliate's own marketing efforts. Online shopping begins with 

the user querying the search engine. The search engine in a way, is a gateway to the internet. Moreover, users trust the results of the 

search engine. Optimizing the website for search engines is necessary if one aims to divert a huge amount of traffic to a particular 

webpage. This work focuses to study the detailed process which lies behind developing an SEO friendly affiliate marketing website. 
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I. INTRODUCTION 

Technology has become an integral part of our lives more than ever before. Most people own some or the other technology, 

such as smartphones, conversational AI devices such as Amazon Alexa and Google Home, laptops, or tablets. The growth in 

technology and its popularity has increased the number of internet users everywhere, so much so that the first thing one does 
when encountered with a problem is to look for the solution online. With so many people online, it’s essential for businesses to 

be online as well. As our online presence continues to grow, the way we make online purchases will continue to evolve. Digital 

marketing is essential because more and more consumers being online; digital marketing is an immediate way to reach them. 

Traditional marketing, when compared to digital marketing, is inadequate. On the other hand, an affiliate marketing program is 

by far one of the best advertising tools available, as it provides incentives for both the affiliate and the merchant. More and more 

web users are beginning to realize that it is the most efficient way to handle online advertising, affiliate marketing has grown 

greatly over the last couple of years. A countless number of websites are present on the internet, in order to make sure a website 

is visible and being visited by genuine consumers search engine optimization is important. Not only users trust search engines 

but also having a presence in the top positions for the keywords the user is searching, increases the trust of the web site, which 

makes SEO a prominent factor for the social promotion of any website. 

II. DIGITAL MARKETING 

Digital marketing can be defined as the promotion of the business using a website and associated marketing tools. It is an 

essential component of any online business wishing to capitalize on their most valuable asset, their new and existing customer. 

It is how businesses today are getting their message in front of their best prospects and customers. 

In many ways, digital marketing is no different from traditional marketing. In both techniques, the aim of smart organizations 

is to seek and develop mutually beneficial relationships with prospects, leads, and customers. However, digital marketing has 

replaced most traditional marketing tactics because it's designed to reach technically developed consumers. Most purchasing 

decisions begin online. Regardless of what it is, one most probably begins by searching the Internet to learn more about 

available solutions, who provided them, and what the best option is. The ultimate buying decision is then based on the reviews 

he/she reads, the friends and family he/she consults, and the solutions, features, and pricing he/she researched. That being the 

case, an online presence is absolutely necessary—regardless of what the vendor sells. The trick is to develop a digital marketing 

strategy that puts the organization in all the places the targeted consumers are already hanging out, then using a variety of digital 

channels to connect with them in a variety of ways. [7] 

III. AFFILIATE MARKETING 

Affiliate marketing can be defined as the process of earning a commission by promoting other people’s (or company’s) 

products. Basically, the marketer finds a product he/she likes, promotes it to others and earns a piece of the profit for each sale 

that he/she make. 

When it comes to the actual marketing process in affiliate marketing, there are two sides of an affiliate equation: the product 

creator and seller and the affiliate marketer. 

A. The Merchant 

Sometimes also known as the creator, the seller, the brand, the retailer, or the vendor. This is the party that creates the 
product. It can be a big company, like Apple, which produces electronics 
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B. The Affiliate 

This party, sometimes also known as the publisher, can range from single individuals to entire companies.  An affiliate 

marketing business can produce a few hundred dollars in commissions each month or tens of millions of dollars depending on 

the performance. 
      Hence, affiliate marketing can be interpreted as the process of splitting the product creation phase and product marketing 

phase across different parties, where each party receives a share of the revenue corresponding to their contribution. The affiliate 

marketing process works as follows: 

• Someone browsing the internet landing on a publisher’s website (the affiliate), they are persuaded by the content to 

clicks an “affiliate link.” This link takes them to a third party landing page 

• Ideally, the visitor purchases the suggested product 

• The publisher receives a commission based on the value of the products and services purchased at the partner’s site 

C. Steps to becoming an affiliate marketer 

 

 Choose a niche  

Finding a niche is one of the biggest determining factors of success in generating money. Finding a topic of focus isn’t 

enough. The chances are, it’s been covered by someone else already. The broader the subject is, the harder it is to 

compete for. The emphasis here is on finding a niche within the broader subjects. A niche can really help one shine in 

any form of content marketing. In a perfect world, it makes sense to go with what one knows. However, this tactic is not 

always possible. If one decides to go rogue and choose something unfamiliar, do the research. People landing on the 

content pages are often looking for advice. They want an expert in the field to guide them. 

 

 How to generate and grow income  

First, one needs to find something to promote, that’s where affiliate programs and affiliate networks come in. Find the 

right affiliate program Products and services linked to affiliate commission can be found at the source, through the 
merchant themselves, or through a larger network holding multiple affiliate programs.  

o Affiliate programs: One way to find brands to promote is simply run a search in any popular search engines 

for terms such as “brand name affiliate program”. 

o Affiliate networks: One can also search within an affiliate network to choose the products they want to 

promote. Acting as an intermediary between a merchant and the affiliate, an affiliate network is like a 

marketplace holding a large database of affiliate opportunities. Amazon’s Amazon Associates is by far the 

biggest network. Simply join the program, choose which products to advertise and generate as many 

custom affiliate links to Amazon products. Once someone purchases on the Amazon site through the link, 

earn commission 

Find the right products to promote. It’s easy to get carried away and promote too many different things on the same 

site. As a beginner, it’s best to stick to a single range of topic for the website. It’s less complicated, and it gives the 
opportunity to set up as knowledge base for that niche. Also, it’s much less confusing from a visitor’s point of view if a 

site about headphones doesn’t also cover kitchen appliances. 

 

 Get a website or blog  

It’s not necessary to have a website or blog for affiliate promotion, however it’s a great promotional tool. Instead of 

employing affiliate marketing that costs, such as PPC, email marketing or advertising that comes with various price 

levels, the website can be used for hard and soft promotion at zero cost outside of time. 

 

 Create content  

Content is significant in making money in affiliate marketing. Generating regular content around the chosen topic 

gives the best chance of generating sales. The more product reviews, excerpts of visitor feedback, and other pieces of 
useful information one can publish on the blog or website, the greater the chance of attracting visitors. 

 

 Get rankings and visitors  

Build an email list with prospects. One of the best things one can do as an online marketer is to build an email list of 

subscribers. By building an email list of subscribers of the specific niche, they have already expressed an interested in 

what the site has to offer by signing up. Use this as targeted leverage for the business. 

Promote the content via social media. Social media is one of the busiest sectors of the internet these days, and its 

popularity isn’t ceasing. As an affiliate marketer, one must be active on social media to reach a wider audience to 

promote themselves and their websites/blogs. Popular social media websites from Facebook to Twitter, Instagram and 

LinkedIn are some of the best platforms to promote products as an affiliate. A countless number of people are querying 

the search engines on a daily basis. A popular method of promoting affiliate products is search engine optimization 

(SEO). SEO is all about a website’s visibility in search engines. SEO focuses on unpaid so called natural or organic 
search results. SEO won’t bring immediate results, but in the long run, it can be extremely beneficial [5] 
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IV. BUILDING AN EFFECTIVE WEBSITE 

In the digital world, the website of any business or organization should be the center of it and rightfully so, the most 

important element of the digital marketing strategy. However, to become truly valuable the traffic that it generates must be 

converted into opportunities or sales. Traffic without conversion is just a waste of resource and a drain on internet bandwidth.  
To ensure that a website converts to sales, it needs to have a smooth and interactive customer journey that solves what the 

searcher is looking for as quickly as possible.  

The following key steps can be a guideline for developing an effective website: 

• Planning: Think about what the users will be searching for and what they will expect to find in order to address their need  

when they arrive on the site. A key element of this is optimizing the landing pages with the keywords that the users are typing 

into the search engines making them relevant to the user’s search. Try also to limit the number of visitors that land on the home 

page – unless they arrive at the site by typing in the URL. 

• Catchy domain name: Try to include a keyword in the domain name, whilst it is limited, these days for search engine 

optimization (SEO) purposes it does make it more obvious to the user what the website is about. If it’s a domain name that’s 

catchy and memorable then that always helps. If the targeted audience is global, don’t settle for anything less than a .com 

domain but if the website is targeting the local market or a local domain (.us, .co.uk etc.) is absolutely fine.  
• Hosting: Try to choose a hosting company that is based on where the primary target market is and make sure they are 

reliable with a 24/7 support package and a reliable disaster recovery plan.  

• Design: The two key areas of website design are usability and accessibility: 

a. Usability: Usability is the presentation of information and choices in a clear and concise way, a lack of ambiguity and the 

placement of important items in appropriate areas. Another important element of web usability is ensuring that the content 

works on various devices and browsers [3]. 

b. Accessibility: Accessibility is about ensuring the website is accessible to everyone and at all times. Try having text 

alternatives to images or ensure the website resizes depending on the user’s web browser preferences to help the visually 

impaired [4]. 

• Content: Make sure the content is created with two key roles in mind: the conversion goals and what the customer needs are.  

If these two guidelines are met, then chances are that the site will attract relevant customers, hold their appeal and convert. Try 

to guess the keywords the users are using to find the solution to their problem and use the same keywords within the general 
content, however, do not compromise on the quality of the content. Do not develop the content of the website to satisfy the 

search engines over the needs of the user. The search engines these days reward well-constructed content and can penalize a site 

for trying to cheat the system. 

• Testing: Before the website goes live to the world make sure everything works as it should. Get a customer to 

independently test the customer journey and overall experience. No website is ever perfect, but irradiating annoying glitches and 

bugs should reduce users bouncing prematurely from the site. 

• Launch: When a website for the first time it can take weeks or months for the search engines to crawl the site and for it to 

start to rank for certain keywords. Working on driving as much traffic to the site as one can as early as possible is a good idea. 

Make sure the site is synchronized with all the social media channels and has a subscribe function (preferably email) so one can 

begin to develop a following and pull them back to the site with new content or promotions. Comment in topical blogs (or guest 

blog), forums, and social media pages where the targeted users spend time. Lastly, for kick-starting the website try pay-per-click 
advertising which can help the website generate traffic immediately for certain keywords. 

• Evaluation: This is a critical and significant phase of building an effective website. Make sure to link the website to a 

website analytics tool such as Google Analytics which is free and a good starting point. Set up some goals for the site, measure 

how well the traffic is converting, where they are coming from and where the issues are e.g. where do people leave the site. 

Keep refining the site and re-evaluate the results. 

 

V. SEARCH ENGINE OPTIMIZATION 

Nowadays, search engines have become the default entry point to the Internet and one can safely say that whoever controls 

the door to the Internet, controls the Internet. One starts with a simple search by typing a few words into a search engine, often 

oblivious to exactly what happens behind the scenes. When one searches in Google, for example, he/she is not actually 

searching the Internet; they are searching Google's index of the Internet, that is, the list of the sites that it has found online. So 

the key to effectively optimizing the website for a particular search engine involves understanding how that search engine works 
and how to play by its rules. 

Optimizing a website so that it is found and indexed by search engines requires a considerable amount of efforts, the 

following steps can be referred to as a guideline for doing so. 

• Step 1: Choosing the Domain Name Carefully. 

Domain names are among one of the ranking factors search engines look at to figure out what a page is about. If it’s possible 

to choose a domain name that’s relevant, easy to remember, and incorporates the main keyword one wants to rank for, that’s 

ideal. There are a few good tools that can be helpful to brainstorm domain name ideas based on what’s available, so one does 

not set sights on a name they can’t have. 

• Step 2: Selecting a Reputable Web Hosting Provider. 

Google has been direct about site speed being an important ranking factor for SEO. Generally, visitors are impatient and 

expect webpages to load within seconds (or less), hence Google tries to only deliver results that will satisfy that requirement. 
One of the best steps to take, right from day one is to choose a web hosting provider that can deliver consistent speeds. 
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• Step 3: Performing Keyword Research. 

Keyword research is a crucial part of SEO. In order to do a lot of the other things on this list effectively, one needs to first 

have a clear idea of the main terms and subject areas he/she wants to focus the SEO efforts on. A number of SEO tools provide 

keyword suggestions and data on the amount of traffic and competition the site can expect to deal with for each keyword. Most 

of them will cost a subscription fee, but there is Google’s Keyword Planner for free to get started. When choosing the keywords, 

be sure to be realistic. SEO is extremely competitive and a brand new website isn’t in a great position to compete for popular, 

broad terms. Get specific and find long-tail keywords to target. For example, something like “south Mumbai smartphone 

sellers” is more attainable than just “smartphone sellers.” 

    

 

Figure 1 Keyword Research 

• Step 4: Planning Out the Site’s Architecture. 

If it is a simple site that just has a few pages, this may not seem all that important right now, but it’s still smart to plan out the 

site architecture in advance to have a structure in place. For most websites, the site architecture should have a pyramid structure. 

The homepage is at the top, with the next most important pages right below that. Underneath those, add any subcategories and 

individual pages that fall within them. Planning the site architecture in advance makes sure the website is organized to give 

priority to the most important pages in terms of how easy they are for visitors to find, and it makes it easier on visitors to 

navigate between pages on the site to find what they need. 
• Step 5: Use a Mobile-Friendly Design. 

Many of the SEO algorithm updates Google has announced in recent years have been all about mobile. With an increasing 

number of people turning to their phones to do most of their browsing, users and search engines alike expect websites to provide 

an intuitive mobile experience. Therefore, when building a new website, it’s imperative that it is mobile friendly. 

• Step 6: Targeting Primary Keywords for Each Page. 

The initial keyword research can help to gain an overall picture of the language to use when building the website, but it’s also 

good practice to choose a target keyword (or a couple) for each individual web page on the site. To avoid competing against 

web pages of the same site, choose unique ones for each page. 

• Step 7: Optimizing Page URLs. 

Customize the URL of every page on the website. The URL should be easy to remember, communicate what’s on the page 

and, wherever possible, use the target keyword for the page. The site architecture should also help to create a structure for the 

URLs that provide the visitor information on their positioning in the site.  
• Step 8: Optimizing Title Tags. 

The title tag is a part of the website Google looks at to learn what the page is about, which makes it another good spot to use 

the target keyword. Try to keep the title tag short – Google will only display 50-60 characters on the search engine results page 
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and even less of the title tag will show up in the tab at the top of the browser. Don’t keyword stuff here, using the primary 

keyword once should do the trick. For example if the site is selling a particular smartphone then the title tag can be optimized as 

shown in the figure 2. 

 

Figure 2 Title tag optimization 

• Step 9: Optimizing Images. 

Every image used on a web page provides a few additional opportunities for optimizing the page for main keywords. 

Customize the name of each image to include the targeted keyword (e.g. primarykeyword.jpg) and update the alt text on the 

page with the targeted keyword as well. One can update the alt text in the html of the page. The html should look something like 

<img src=”primarykeyword.jpg” alt=”primary keyword”> 

• Step 10: Optimizing Headings. 
When writing for the web, headings are a good tool to better organize the copy so that it’s easy to read and scan able for the 

visits. As an added bonus, the headings are another signal to Google on what the page is about. Strategically include the target 

keywords in the headings on the web page – but only where it makes intuitive sense to do so.  

• Step 11: Optimizing text on the page. 

One has to be careful here because search engines notice keyword stuffing and the website can be penalized for it. But as 

long as one only uses the target keywords (and relevant synonyms) in contexts where they make sense then it’s a good practice 

to incorporate them into the text on the page.  

• Step 12: Writing Unique Meta Descriptions. 

While meta descriptions don’t directly influence rankings, they do play a role in the click-through rates from the search 

results. When a person sees the web page in the search results, they’ll see the meta description below the page title: 

Any words in the description that match the terms they searched will be in bold, helping draw their attention to the result. 
Since they’re trying to decide which of the results to choose, one can use this text to make a case for why the page is worth  the 

click. Always write a relevant meta description for every page on the website. Try to incorporate the keyword(s) for the page 

naturally in the description to hopefully end up with some bolded text on the search results page and use the space to provide a 

brief description about what’s important on the page. For example if the site is selling a particular smartphone then the meta tag 

can be optimized as shown in the figure 3. 

 

Figure 3 Meta tag optimization 

 

• Step 13: Link to Other Pages on the Website. 

Internal linking gives a way to signal to Google what the page is about through the anchor text used. If one is not familiar 

with the term, the anchor text refers to the words that are hyperlinked. Google notices the words used each time there’s a link to 

a web page and uses that as information about what’s on the page. Internal links also give a way to show the search engines how 

the different pages are connected and drive traffic from one page on the website to another. Since one ideally wants the visitors 

to stick around and spend some time on the website (which is also good for SEO), providing helpful internal links is a good way 

to make that happen. 

• Step 14: Submitting the Sitemap to Google. 

Before the web pages can show up on the search engine results page, Google has to crawl the website. Generally, Google’s 

crawlers will make their way to the website over time, but one can speed things up by submitting the sitemap through Google 
Search Console. One can directly communicate to Google that the website exists and tell them all the specific pages on it. 

• Step 15: Creating an SEO Plan for the Future. 

SEO is a long-term, ongoing process and the above steps are just the start of it. To show up in the search engines when 

people are looking for the information or products the site provides, one has to put some real work into providing consistent 

value on the website and building authority around the web. Start on the plan for long-term SEO sooner rather than later. Make 

it a priority and take the long view on making progress. SEO is slow and the sooner one starts, the better off they will be[6]. 
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VI. CONCLUSION 

This paper aims at integrating digital marketing with search engine optimization and provides the step by step procedure of 

how to exactly implement it. It gives an insight of how to build an affiliate website, steps involved in optimizing the website to 

attract quality customers and how to start earning revenue. The paper aims to combine the advantages of an affiliate website 
with search engine optimization and provides an overview of how to successfully achieve it. This paper also shows how search 

engine optimization can play a pivotal role in determining the success of an online website. 
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