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Abstract 

The culture of insurance is a safe haven for the individual who is prone to 

accidents and the dangers that may befall him, and it became necessary to pay 

attention to educating individuals in the insurance and awareness service. Each 

of us is exposed to a traffic accident, theft, fire or violation and many other 

dangers. The customer is briefed on the insurance policy and read it carefully 

and carefully and examine and understand the content of one of the most 

important positive points that constitute an important element of the 

dissemination of the culture of insurance and insurance awareness and reduce 

the risks of falling into the lack of understanding of the insurance industry and 

its purpose. 

Introduction 

Many experts and employees in the insurance sector agree on the importance of 

consumer awareness of the real needs of insurance and the importance of the 

insurance policy in providing protection to the insured or the beneficiary of the 

insurance contract from some of the risks that may be incurred and attached to 

him and carry heavy financial burdens, Which prevents him from causing 

severe damage, both material and moral. Hence, the importance and role of the 

insurance culture in society and the need to disseminate them to the public 

through all media in all types of media, audio, print and electronic, and through 

channels of social communication of all kinds, and also through training 

courses, workshops and educational lectures, Education for students in the first 

stages of study. 

Ways to spread the culture of insurance 

The awareness of the culture of insurance is done by audio and visual 

media , and through awareness programs and links and Kmalk use 

taws sites Alag T to provide explanations Mai simplified and detailed 

types of insurance and indispensability, also plays an insurance broker A link 

between the insurance companies and the insured, and from this 

point of insurance broker plays a fundamental role in raising awareness 

and only Rashad Wa Adha marketing, and the strengthening of trust between 

him and the believer, nor is it only Bhvd all insured rights and 

accelerate the benefit of compensation in the event of an accident . 
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The media plays an important role in spreading the culture of insurance 

"insurance awareness" and education of its importance is important, as it plays 

education role in the development of the insurance industry as a commodity 

service contribute to the promotion of security and peace of mind, 

where the insurance system arose in response to the need of modern 

societies of insurance coverage so as to feel those communities including Faced 

with natural hazards resulting from the movement of modern life. 

  

Benefits of spreading the culture of insurance 

1. To achieve the principle of cooperation among a group of individuals 

exposed to the same danger and to secure their future by sharing the dangers 

they may face. 

2. Insurance shall assist in the maintenance of the property of the enterprise by 

compensating it for the losses it may suffer as a result of the danger. 

3. Insurance helps to maintain the productive capacity of the establishment. 

4 - Provides comfort in the minds of individuals. 

5. Avoiding any potential loss that could lead to the loss of life of the individual 

and the elimination of his future, if occurred, and has no insurance against the 

danger. 

6. Insurance provides protection and safety for both individuals and companies 

through the study of the causes of risk and the development of solutions and 

appropriate procedures to address each type of risk. 

7. Insurance helps to save the amount of premiums collected by insurance 

companies, which help the family of the individual after his death when life 

insurance, for example. 

8. Insurance provides a great benefit to the national economy through the 

investment of insurance premiums collected by the insurance companies in 

public and private projects, through loans provided to companies or individuals, 

which contribute to the economic development of the state. 

9. Easy to secure access to individuals loans from banks, because most banks 

reluctant to grant loans to individuals for fear of non-payment at the time of 

death, but when banks know that individuals who wish to obtain a loan have a 

life insurance, they do not hesitate to grant them loans, Because they will be 

able to meet the loan amount of the insurance company when the borrower dies. 
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That the insurance is an agreement under which the first party (the insured) 

undertakes to cause the second party (the insured) and the beneficiary who 

provided insurance in his favor an amount of money or income or financial 

compensation in In case of an accident or the risk specified in the contract, in 

exchange for a premium paid by the insured (the individual) to the insurer (the 

insurance company). 

It is necessary to spread the culture of insurance among the various segments of 

society, because of the importance of the service, which works to reduce the 

risk of damage by paying compensation that suits the situation of the 

individual's risk and the weakness of awareness and education of the importance 

of insurance Most insurance companies sought to increase their promotional 

campaigns As well as developing their websites to enable the customer to view 

the various services provided by the simplest means in different languages to 

reach the largest segment of dealers. 
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