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Abstract: 
  
Social Media is being widely used globally which is not only efficiently connecting 
people but also plays a major role in connecting business and consumers effectively.  
 
With an aim of understanding 5W’s and 1 H in the context of Business and Social 
Media, we will be formulating few assumptions-  
 

 What are the benefits of Social Media for a Business? – We shall understand 
the advantages of Social Media for Business 

 Why is the Social Media important for Business? – Looking at the current 
market trend, how technology is getting small and advanced, why a business 
should focus on social media? 

 Who shall use the Social Media ? – We will be analyzing what kind of 
Business shall use the social media.  

 Where on Social Media? – We will try to understand where shall one create 
its account and which all platforms to use. 

 When on Social Media? – Is there a right time to start using social media or is 
it like anyone can use it at any point of time? 

 How to use Social Media? – It is very important to understand the ways of 
creating different strategies and models of using social media.  

 
An in-depth analysis of all the above points can help in gaining insights towards the 
presence of commercial business on social media.  
 
Introduction: 
 
Digital Media or so-called New Media is growing rapidly and with that consumption 
of media digitally is increasing.  From News to Blogs, Static Websites to Interactive 
Websites, Discussion Forums, Services, Products, Entertainment, Social Media, 
accessibility to these platforms is not only quick but also affordable.  
 
Social Media is one of the important platforms, which is highly used by the people 
and helps in shaping up the opinion. Social Media is not only used for interaction but 
also purchase decision is made with the help of Social Media Reviews.  
 
Social Media purely works upon user-generated content, which plays an important 
role in creating a big community with similar interest.  
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According to Evans (2008), “Social Media relates to a self-generated, authentic 
conversation between people about a particular subject of mutual interest, built on 
the thoughts and experiences of the participants.”  
 
Consumers not only search brands on social media but also they believe on the 
content generated by other people in the form of Reviews, Status, Experience, 
Comments and their Location.  
  
Therefore, Presence of Commercial Business Brands is required not only to facilitate 
about new products/services but also to target various types of consumers 
providing more brand awareness and exposure.  
 
 
Body: 
 

 What is Social Media 
Social Media refers to a common platform where  users generate content in the form 
of multimedia, exchange information, create communities, share similar interest and 
may mutually benefit each other.  
 
In the last few years, social media has grown rapidly and with that users have 
multiple objectives of using social media. From Communication to Entertainment, 
Information to Awareness, Exposure to Persuasion, it has become a part of our 
everyday lives.  
 

 Social Media Tools 
There are various tools or platforms, which are a part of Social Media. Not every 
website can be called as social media. Different platforms have different kind of 
audience based upon their usage and purpose. Some of the Social Media Tools are:  
 
Purpose Platform 
  

Blogs/Content Publishing Wordpress, Wikipedia, Blogger, Twitter 
Sharing Content Facebook, Instagram, YouTube, 

Slideshare, Snapchat 
Discussion Forum Quora 
Networking LinkedIn 
Purchasing/Buying TripAdvisor, Zomato 
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 Social Media Marketing 
 
Social Media Marketing refers to using the tools of social media for the purpose of 
Brand’s Promotion.  Brand’s Promotion is directly linked with its Awareness and 
Exposure to its Existing Consumers and Non Consumers.  
 
Since the Social Media is being used by masses creating a global village, It is very 
important for a brand irrespective of its size to have an online presence.  
 
A buyer’s purchasing decision is more based upon other people’s experience. 
Negative Opinion can create blunders where as positive reviews can help a brand in 
reaching at the heights. 
 
The important factor on Social Media is to create Content on regular basis and 
promoting it by creating Sponsored Post or Organically. Organic Promotion gains 
more trust and helps in shaping up the opinion whereas Sponsored post can mass 
reach depending upon the brand’s target audience.  
 
 

 Social Media Marketing Process 
 
Communication and Marketing works on a very basic model – AIDA which stands 
for Awareness, Interest, Desire and Action.  
 
To primary goal of any business is to make people aware about there brand and 
with the help of Social Media, it is easy to target people globally and make them 
aware about the brand resulting is Brand Awareness and Brand Exposure.  
 
The second step is to Generate Interest from Consumers. The best way to gain the 
attention is to create customized content that is another feature of Social Media. 
With the help of personalized experience and feedback, one can easy gain the 
interest of the consumer. 
 
The third and the most important step is convert that interest into Desire. Desire 
plays an important role as it shows consumer’s status, purchasing power and to gain 
popularity.  
 
The last step is Action that can also be termed as Lead Generation through Social 
Media. It means when the consumers is genuinely interested in your brand and 
purchases a certain product/service.  
 

 Social Media Feedback Cycle 
 
On Social Media, Word of Mouth Promotion works the Best. It’s a multimedia 
platform where one consumer easily believes in the content delivered by another 
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consumer. The purchase decision is based upon the feedback provided by a certain 
consumer.  
 
The feedback could be in the form of a Status, Video, Blog or Review on Brand’s 
Page. The feedback plays a crucial role as it defines the overall credibility of that 
brand in the minds of consumer. The feedback is a kind of recommendation and acts 
as a comparison factor for competitive brands.  
 

 Limitations 
 
With n number of benefits from Social Media where content sharing is easy and 
anyone can share the content, the risk of fake stories are equally high resulting into 
negative image of the brand. Consumers usually don’t cross check the facts and 
figures resulting into fake and viral marketing.  
 
Sometimes, Competitor Brands also try to deteriorate the image of other brands by 
posting fake reviews and negative stories. Creating Social Media Accounts is easy 
but maintaining it appropriately is not easy.   
 
 
Conclusion: 
 
After understanding the concept of Social Media and Social Media Marketing, It is 
equally important to understand about the dynamic behavior of consumers. With 
the fragmented audience available in the virtual world, It is important to have a 
proper strategy and an action plan which can help in creating positive image. 
Moreover, Online presence with a built network will also help in lead generation. 
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